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Businesses in Scotts dale cite the prox-
imity to talent developed at Arizona State 
University in Tempe, a city that boasts its 
own tech company reputation. But some 
of that talent pool is draining north into 
several hubs established in downtown 
Scotts dale and along Loop 101.

The tech infusion accounts for 24,000 
Scotts dale jobs — about 15 percent of the 
city’s total workforce — which means 
greater high-wage employment and, 
ultimately, more financial fuel for the 
city, said Bob Tunis, Scotts dale’s eco-
nomic development manager for busi-
ness retention and expansion. 

“Job creation at higher wages creates 
residents with more expendable income 
and higher-value properties,” Tunis said. 
“These dollars then allow the city to pro-
vide high quality-of-life amenities and 
services.”

It’s all part of the “virtuous circle” 
strategy Scotts dale employs: The city’s 
quality of life — nice homes, scenic views 
and plenty of arts and leisure venues — 
helps attract entrepreneurs and tech 
companies, which in turn feed back into 
those quality elements, Tunis said.

And the good news is, most of these 
companies are hiring. In a region where 
companies are keen to land either start-
ups or existing high-tech companies, 
Scotts dale is doing both. It’s quietly 
rivaling the concept that Chandler and 
Tempe are the go-to places for tech com-
panies, as more venture capital is flowing 
to the ones in Scotts dale.

“We like to think we’ve created an 
environment that is conducive to tech-
nology companies,” said Scotts dale 
Mayor Jim Lane. “From a business stand-
point, we try to stay out of the way.”

Lane said the city made a $60 million 
investment in wireless technology in 
2009 to help lure tech businesses.

Google recognition
It doesn’t hurt that Mountain View, 
Calif.-based Internet giant Google Inc. 
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R
ob Donat got sucked into Scotts dale the way many people 
do: It looked like a nice place to live.

So he started his company there — GPS Insight LLC, a 
developer of tracking devices and software for the shipping 
industry — and found the city had even more advantages 

than he’d imagined.
“It’s just a great place to be,” Donat said of the city, which is known 

globally as the West’s most Western town. “All the top talent lives here.”
Scotts dale has been known as a mecca for many things, from cowboys 

to golf and resorts. But over time, it also has become something entirely 
different: a technology center.

StOrIES BY HaYlEY rINglE 
hringle@bizjournals.com • 602-308-6514, @PhxBizHayley        

PHOtOS BY JIm POulIN

Scotts dale flips switch 
from horse wrangling 
to digital cowboys

Company name employees
general Dynamics  
C4 Systems

10,000  

JDa Software Inc. 3,100  
Equinox Payments llC 1,431  
goDaddy 800
lumension Security Inc. 300  
SaP Industries Inc. 251  
Sage Software 230  
FIS 150  
globalmed group llC 113  
Ca technologies 81  
Innovative Query 80  
mx Secure 80  
Clear Intelligence  
(Vcommerce Holdings)

75  

analytical group Inc. 70
41st Parameter 70  
Preferred medical Claim 
Solutions

70  

Informative graphics 
Corp.

60  

Noble Systems Corp. 50  
CDm Data Inc. 50  
Evans Newton Inc. 50

BY NumBEr OF EmPlOYEES aS OF JuNE 2013
SOurCES: SCOttS DalE ECONOmIC 

DEVElOPmENt DEPartmENt, gODaDDY

Rob Donat, CEO 
and founder of GPS 

Insight LLC, started his 
company in Scotts dale 

and has remained in 
the city partly because 

of the environment and 
access to talent.

ScottS dale’S top 20 
high-tech companieS 
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proclaimed in August that Scotts dale 
is Arizona’s eCity, putting more clout 
behind Scotts dale’s efforts to foster dig-
ital workplaces.

Independent research firm Ipsos 
worked with Google on its inaugu-
ral award program this year. The cri-
teria included the likelihood of small 
businesses to have a blog, to pro-
mote themselves via social media, to 
sell goods directly online, and to have 
mobile-friendly websites, said Rebecca 
Ginsberg Rutkoff, Google’s manager of 
global communications. 

The survey included both brick-and-
mortar and virtual businesses. 

“What set (the city) apart is there is 
a growing entrepreneurial spirit with-
in Scotts dale, and more businesses are 
turning to the Internet,” Rutkoff said. 

Google also recognized Carlsbad, 
Calif.; Carson City, Nev.; and Albuquer-
que as eCities in the West.

The reasons for Scotts dale’s allure to 
tech companies are similar to those of 
other Valley cities: It maintains low tax-
es and tries to keep regulations within 
reason, Lane said. He said key economic 
areas are the eastern Camelback Corri-
dor; the Cure Corridor, under develop-
ment for health care companies near 
the Mayo Clinic; the Scotts dale Airpark; 
and downtown.

With about 219,700 residents, Scotts-
dale is the sixth-largest city in Arizona 
and No. 94 in the U.S., according to the 
U.S. Census Bureau. 

Scotts dale’s allure
While Chandler boasts companies such 
as Infusionsoft getting big venture cap-
ital investments, and Tempe’s LifeLock 
Inc. went public last year, Scotts dale is 
no slouch in those departments. 

41st Parameter, a global fraud detec-
tion and prevention company based in 
Scotts dale, was acquired this month for 
$324 million by Experian, a worldwide 
information services company.

Denver-based Swiftpage acquired 
ACT and Saleslogix software in March 
from Sage and continues to operate the 
two businesses in Scotts dale. The trans-
action amount was not disclosed.

On the venture capital side there 
have been several Scotts dale companies 
securing funding. Contatta, a custom-
er relations management software firm 
helmed by Valley tech leader Pat Sulli-
van landed $3.25 million in July. Before 
its sale, 41st Parameter received $13 mil-
lion in April, and education technology 
firm Parchment had raised $23.5 mil-
lion through October of last year.

Scotts dale’s Tunis said the city is a 
place where younger workers want to 
be and offers a good work-life balance.

“We’ve been successful in attracting 
companies without any incentives,” said 
Tunis. “We have an environment that 
combines successful entrepreneurs, a 
very highly talented work force and a 
conductive environment for high tech. 

“It’s talent, design and the Scotts dale 
brand,” he said. “The brand represents 
a quality of life, a sophistication and 
an excitement you don’t have in oth-
er cities.” 

Main attraction
The city’s strategy lured ZocDoc in from 
New York. The company opened its 

West Coast operations center in down-
town Scotts dale a year ago because of 
its urban appeal, said Anna Elwood, 
director of operations.

“We love the area, and the environ-
ment is important to our company,” she 
said of the company’s office near Scotts-
dale Fashion Square. 

ZocDoc, founded six years ago, oper-
ates an online platform that allows 
people to search for doctors, book 
appointments and fill out health forms. 

The company has 40 employees in 
Scotts dale and 500 at three other loca-
tions. It plans to add more than 300 
employees in Scotts dale within the next 
three years. 

GolfLogix Inc., which makes a GPS-
linked golf application, started in the 
Scotts dale Airpark in 1999. Co-founder 
and President Pete Charleston said it’s a 
big deal in the golf industry for a compa-
ny to say it is Scotts dale-based. 

“Besides that, we’ve seen lots of 
growth in the Airpark — seen more 
tech companies popping up, and love 
the great restaurants and networking in 
the city,” he said.

Donat started GPS Insight in his 
Scotts dale home in 2004 to develop 
a solution for a friend in the truck-
ing industry. The company moved two 
weeks ago to the top floor of the Hen-
kel building at the northeast corner of 
Loop 101 and Scotts dale Road. It plans 
to more than triple its space and occu-
py the entire 48,000-square-foot fourth 
floor, he said. 

GPS Insight is on track to hit reve-
nue of $22 million this year, up from 
$15 million last year. It has 50 employ-
ees, with plans to hire 25 more by the 
end of 2014 and 50 the following year, 
Donat said. 

ScottS dale becomeS 
a one-word town
business leaders who have opened, 
expanded or relocated their companies 
to Scotts dale were asked to give us one 
word they would use to describe their city. 
Here’s what they said:

“Idyllic” 
Rob Donat,  

ceO, GPS Insight

“Sunny” 
Pete Charleston,  

co-founder and president, GolfLogix

“Innovative” 
Scotts dale Mayor Jim Lane

“ V i b r a n t ” 
Anna Elwood,  

director of operations, ZocDoc

“Quality” 
Trish Bear,  

ceO and president, I-ology

“Balanced” 
Hamid Shojaee,  

ceO, Axosoft

“Awesome” 
Blake Irving,  

ceO, GoDaddy

“Alluring” 
Bob La Loggia,  

ceO, Appointment-Plus

“Oasis” 
Jay Swansson,  

co-founder and co-ceO, iAcquire

“Connected” 
John Garnin,  

senior director of sales recruiting  
and training, Yelp

“dynamic”  
Chris Spinella,  

co-founder and ceO, Apriva

GolfLogix President Pete Charleston, left, and CEO Scott Lambrecht say there 
is a certain cachet to having a golf-related business, even one firmly in the 
technology camp, that has a Scotts dale address.

Anna Elwood, operations director  
of New York.-based ZocDoc, was 
attracted to the urban appeal of 
Scotts dale. The company plans to 
add 300 workers to its West Coast 
operations center in the next few 
years.
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Your time just got more valuable.
Bucks for the boss.

Ready to increase your profit margins this quarter? 
Right now, when you open a MidFirst Bank 
business checking account you’ll receive $125.  
And when you use your Business Visa® Check Card 
and Bill Pay, you’ll cash in an extra $50. For details, 
visit midfirst.com/boss or call 602-801-5000.

Member FDIC Account must maintain a year-to-date average balance of $500 and enroll in business online banking (iMBX or iMBB) within 90 days of account opening to receive credits. Offer is limited to a business relationship with no existing or previous business checking account.

S
cottsdale’s success in land-
ing technology companies, 
along with its recent Goo-
gle Inc. recognition as the 
state’s digital workplace cap-

ital, augments surrounding cities and 
Arizona as a whole, local officials say.

Despite a competitive business- 
attraction landscape — particular-
ly in the East Valley, with Tempe and 
Chandler — Scottsdale’s rise is seen as 
a good thing.

“Our successes complement each 
other on the Loop 101 corridor,” said 
Donna Kennedy, Tempe’s econom-
ic development director. “Different 
studies show different things and take 
different considerations.”

Kennedy noted that Tempe has 
been cited by the Maricopa Associ-
ation of Governments as having the 
highest percentage of high-tech com-
panies in the state. 

Capitalizing on Scottsdale’s suc-
cess can mean big business for all. 
Phoenix Mayor Greg Stanton said he 
likes it when any Arizona city is rec-
ognized for being a tech draw.

“I think all cities in the region 
should be promoting ourselves as 
tech-savvy,” he said. “I want not only 
Scottsdale to be hugely successful, but 

our entire region to be successful.”
The Greater Phoenix Economic 

Council, which worked with Yelp 
and ZocDoc in their relocations 
to Scotts dale, said the city has the 
infrastructure and the companies 
to show they warranted the inau-
gural Google designation, said Brad 
Smidt, GPEC’s senior vice president 

“Online communication 
and collaboration is an 
important part of today’s 
business model, and 
Scotts dale is a great place 
to service national and 
even global clients from. 
My hope is that, as this 
city continues to grow, 
more great technology 
talent (will) experience 
both the benefits of living 
and working here.”
Trish Bear
President and CEO of I-ology, a developer 
of Web-based business tools that opened 
in Scotts dale 15 years ago.

“Scotts dale is home to  
a ton of Arizona’s largest 
software companies. These 
companies collectively 
are bringing in more than 
$1 billion into the Arizona 
economy from outside 
Arizona.”
hamid shojaee
CEO of Axosoft, a project management 
software developer that moved to  
Scotts dale in 2004.

Neighbors are benefiting       from Scotts dale tech title
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“One of the hidden jewels 
in the Valley is (education 
technology). We have a 
great cluster of ed tech in 
Scotts dale and other parts 
of the Valley. It’s a great 
place to build an ed tech 
company from a talent 
perspective.”
Matt Pittinsky
ceO of Parchment, which offers software-
as-a-service for schools and universities to 
send and receive transcripts electronically. 
the company moved to Scotts dale in 2011 
and has received several million dollars in 
venture capital investment. 

“Scotts dale is an exciting 
environment, a growing 
and ever-changing 
community. It’s also high-
energy. Scotts dale is a 
great recruitment area. 
When people come in 
from around the country, 
they think of it as a resort 
community — but then 
they see how many tech 
companies are here, and 
their opinions change.”
Chris sPinella
co-founder and ceO of Apriva, a provider 
of wireless payment processing and 
secure mobile communications, which 
was started by three ASU grads in 1996.

for business development. 
“Some companies see Scottsdale 

as the younger, hip workforce,” said 
Smidt, who grew up in Scottsdale 
and graduated from Coronado High 
School.

Scottsdale has many key advantag-
es in drawing tech companies. It has 
SkySong, a 42-acre innovation center 

driven by nearby Arizona State Uni-
versity, which supports startups.

Downtown Scottsdale has the Gal-
leria, a former mall turned into an 
office complex with companies such 
as Yelp and McKesson, a health care 
information technology company.   

Scottsdale addresses come with a 
price. The average cost of housing is 
$207.62 per square foot, compared 
with Tempe at $132.29 and Chandler 
at $131.45. Office rents are just a lit-
tle higher than most, with the Phoe-
nix metro area having a rate of $21.29 
per square foot and central Scottsdale 
coming closest at $21.31 per square 
foot. Rents in the Scottsdale Airpark, 
one of the largest employment centers 
in Arizona, are the highest for the city: 
$22.93 per square foot.

Sandra Watson, president and CEO 
of the Arizona Commerce Authority, 
said Scottsdale leaders have devel-
oped a potential hub for the next 
wave of businesses to fuel the state’s 
economy.

“The city’s distinction as Arizo-
na’s digital capital underscores its 
successful efforts to create an attrac-
tive business environment where 
its entrepreneurs can expand and 
thrive,” said Watson.

Neighbors are benefiting       from Scotts dale tech title

The Scotts dale 
Waterfront, 
which features 
housing, 
shops and 
restaurants, 
is an iconic 
example 
of what is 
drawing 
technology 
companies to 
the city.
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